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By Will Morris
SSE Group Managing Director, Retail 

At SSE we are proud to power the 
passions of the nation in more than 
five million homes and businesses 
across Britain. In this report we set 
out to shine a light on how energy 
is enriching our lives in the modern 
household today, but also how 
power can shape the home of 
tomorrow. 
 
Why? Because at SSE we are passionate about 
providing energy the way people need it now 
and in the future. Technology is changing how 
we carry out the simplest everyday tasks and 
impacting on how we use energy. This will only 
increase, and this research provides a snapshot 
of home and family life today - and the home in 
2025.

Our research paints a picture of a nation 
increasingly powered by new technologies. As 
2014 Ofcom data shows, up to 73% of all our 
media and communications activities today take 
place in our homes. 

With the rapid growth in single-person 
households, this ability to communicate and 
entertain in the home is becoming more critical. 
And for those living in busy households, energy 
is helping people carve out the time they need to 
enjoy their passions from any room in the home. 

Of course, energy isn’t a luxury, it’s a necessity and 
it has to be affordable. That’s why earlier this year 
we broke new ground by becoming the first and 
only UK energy supplier to freeze standard prices 
until 2016 – giving customers peace of mind their 
prices won’t rise this year and into next. We’re 
continuing to work to take costs out of energy and 
help customers understand and get closer to their 
energy use.

This report uncovers the shifting dynamics of the 
nation through their interactions with energy in 
the home. From wider trends such as the rise of 
the ‘homepreneur’ to the changing patterns of 
how and when we enjoy each other’s company, 
ultimately envisaging how these trends might 
influence the home of the future in 2025.

Foreword
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By Dr James Bellini
Futurologist

About Dr Bellini

This report paints a fascinating 
picture of modern Britain today. 
We set out to capture a moment 
in the evolution of the home; one 
that reveals new cultural and social 
trends providing invaluable insights 
into what our lives might look like in 
2025.

The last decade has seen a hyper-connected 
culture bloom in Britain. From the older generation 
of the analogue age, to the younger, digital 
natives, we are experiencing life in more profound 
ways than ever before. This is revealed most 
acutely in the modern home, where we pursue our 
passions and carry out our daily routines. 

At the heart of the home lies one crucial, 
unifying element that has transformed our lives 
through the ages – energy. It is this force that has 
mirrored and shaped our homes from the age of 
illumination to today’s connected home. And it is 
the role of energy that will enable and shape the 
world of tomorrow.

As we look ahead to the 2020s and beyond, we 
will see no diminution in this pace of change. 
Our lives are set to be enriched further by high-
tech gadgets, appliances and smart devices. With 
this brings more focus than ever on consumers’ 
ability to access this technology and harness it for 
the betterment of their own lives. It also brings 
with it a real need to focus on how we ensure 
this is affordable. That is why this report proves 
interesting reading for an energy firm in looking 
at how it engages its customers with the energy it 
provides.

The centrepiece of our future is the British home, 
which is rapidly becoming the digital hub for our 
increasingly connected lives. From 3D printing to 
intelligent kitchen worktops, the smart home of 
the future will be a place of unlimited possibility 
for work, learning, entertainment and social 
interaction.

Multi-generational living, the rise of 
“homepreneurs”, the rebalancing of our daily 
routines and the pursuit of passions old and new 
will all be underpinned by the power of energy to 
drive change.

Dr James Bellini is a leading 
futurologist and author with a 
considerable reputation. 

After an early academic career James joined the 
US-headquartered futurology ‘think tank’, the 
Hudson Institute, as its first British member. He 
subsequently moved to the BBC to present The 
Money Programme, Newsnight and Panorama and 
then to independent television as presenter, writer 
and narrator of a wide range of award-winning 
documentary series, current affairs programmes 
and environmental reports. 



60% North East switch off the most

Chapter 1

The rise of the home as an 
entertainment hub  
As electricity powers the multipurpose room, we are 
spending more time pursuing our passions in the home

Some may think that with the 
connected home of the future, 
the amount of work we do in 
the evenings will soon outweigh 
time spent pursuing our favourite 
pastimes. 

In fact, this report reveals that despite our 
switched-on culture, more than half of Britons 
don’t work in the evenings at all. There has 
been a rebalancing of chores versus passions as 
energy enables us to pursue pleasures whenever, 
wherever and with whomever we want. 

With the rise of electricity-powered innovation, has 
come a surge in home film and music streaming, 
while online services allow us to connect to the 
world from our bedrooms. So are our homes 
increasingly becoming entertainment hubs?

Switch-off Britain? 

1  	� Despite our “switched-on” culture, more 
than half (53%) of Britons claim not to do 
any work or any work-related activities 
on devices in the evening. The North East 
(60%) and South West (57%) value their 
down-time the most, but more than one 
in ten (12%) workaholic Londoners and 
people in the East Midlands do a “great 
deal” of work when the evening draws in.

53% do not work in the evenings

12% London & East Midlands work 
in the evenings

5
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2  	� So if we’re not working, what are we doing? 
As Ofcom* points out, we are often “media 
multi-tasking” when watching TV in our 
living rooms. Our research tells us that when 
we’re pursuing our favourite passions such as 
watching TV we are being highly active and 
sociable, online or with each other. 

	� When we’re watching TV in our living rooms 
we are most likely to be eating or drinking, 
followed by face to face conversations with 
our loved ones, and sending text messages. 

3  	� �However, it’s 18-24-year-olds who are 
most likely to be texting (56%) and in our 
30s and 40s we’re most likely to chat 
with friends or family face to face (60%), 
indicating that actually TV is bringing us 
together, rather than driving us apart.

4  	� We also love to host at home on a regular 
basis. 56% of us entertain at home at least 
once a month. 

56%
entertain 
at home 
monthly

*  Ofcom The Communications Market Report 2014

Chapter 1

The rise of the home as an 
entertainment hub  

56%texting
(18-24 year olds)

60%face to face
(30-49 year olds)

45%sending text 
messages

57%having face to face 
conversations

67%eating or drinking

Switch-off Britain? 
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But are we all digital natives in 
the home? 

1  	� More than half of all adults (56%) rate 
themselves as “very capable” with 
technology. What is perhaps surprising 
is that while 69% of 18-24-year-olds say 
they are very capable, nearly half (47%) 
of the 65+ generation also consider 
themselves as tech-savvy.

2  	� And we love being connected to the 
outside world with just over a quarter of 
us (26%) thinking web connection is the 
best thing electricity enables you to do. 

26%web connection

22%watching TV

12%communicating with 
distant people 

8%putting the 
kettle on

11%cooking/
baking

7%listening 
to music

4%self-education 
online 

69% 44%tech-savvy

3  	� Yorkshire thinks that watching TV is the 
best thing that electricity enables (27%) 
whereas digitally-savvy Londoners think 
that web connection (31%) is the best. 

27%

TV

31%

web 
connection

Chapter 1

The rise of the home as an 
entertainment hub  
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4  	� The West Midlands and Scotland are 
the nation’s tech-savvy hubs with 61% 
considering themselves as very capable, 
followed by Wales and the North West at 
58% - beating London at 56%. Nearly one 
in ten in the North East say that they are 
novices (11%).

But are we all digital natives in 
the home? 

Scotland61%

Yorkshire 55%

North East48%

 East Midlands55%

South East51%

North West 58%

Wales 58%

London & East England56%

West Midlands 61%

South West 54%

Chapter 1

The rise of the home as an 
entertainment hub  
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From home to hub 

Throughout the ages electricity 
has shaped a more multipurpose, 
connected home. Rather than just 
eat we now work and play in the 
dining room, while kitchens have 
been injected with the energy of a 
pop up restaurant. But how else is 
energy helping to change the home 
physically?
 

1  	� Only 52% of households have a separate 
dining room. Northerners and those 
in Yorkshire are most likely to have a 
separate room at 59%, with Londoners 
the least likely at 41%. As houses in urban 
areas shrink, this potentially marks the 
death of dining rooms as living rooms 
continue to be the central hub of the 
home. 

2  	� And instead of eating, 15% of us are using 
the dining room to catch up with work 
emails or homework and 16% listen to or 
play music instead.

3  	� Meanwhile, nearly one in ten people in 
the South West (9%) who have basements 
say they have kitted them out with at least 
two high-tech devices, perhaps as urban 
dwellers’ interests in creating “playrooms” 
or entertainment hubs in their homes 
grows. 

15%work emails

15%music

Use of dining room

9%basement 
playroom

at least 
2 high-tech devices

Yorkshire59%

UK average52%

London41%

Households that have a separate dining room

Chapter 1

The rise of the home as an 
entertainment hub  
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Rise of the “homepreneurs” 

1  	� Nearly one in five of us (17%) have started 
or run a business from home. In fact 44% 
of all those who claim to have started a 
business from home are aged 55 or more, 
compared to 20% of 18-24 year olds.

3  	� When it comes to the best things 
electricity enables, the younger 
generation [18-25] are more passionate 
about learning online than listening to 
music. People in the South East are the 
least interested in learning online 1%, with 
brainy Scots most interested at 6%.

4  	� 81% of children 
rely on some level 
on technology for 
their homework 
and 100% of 
parents surveyed 
saw technology 
as a crucial part of 
homework in the 
future. 

2  	� And energy is powering the 
entrepreneurial movement with Britain’s 
top five home-working devices as: 

The increasing number of self-
employed and flexible home 
workers confirms that more and 
more of us have decided to power 
our passions at home, by becoming 
our own bosses. Energy is also 
helping a new generation of home 
learners to electrify their education 
by using technology to discover new 
knowledge.

59%Wi-Fi

82%laptop

42%smartphone

26%kettle

17%tablet

81%
children rely 

on technology 
for doing 

homework

listening to music 7%

learning online 8%

18-25 year olds

17%

running business from home

running business from home (age group)

UK average

18-24  20%

55-64 19%

65+  24%

Chapter 1

The rise of the home as an 
entertainment hub  
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Home of the future:

31%Smart
thermostats

26%Domestic 
robots

26%Smart screen 
tech

23%Smart security 
& lighting

22%3D printer 
home theatre 15%Connected 

fridge

12%Smart
toilet

bedroom bathroom

lounge kitchen

wireless

efficient

digital

high-tech

smart

entertaining

But what will the British home look like 
in 20 years’ time? We asked Britons what 
technologies and gadgets they were most 
looking forward to in the home of the 
future. From domestic robots to connected 
fridges and learning thermostats to smart 
toilets, the British home will be transformed 
into connected, efficient and buzzing 
entertainment hubs.

Chapter 1

The rise of the home as an 
entertainment hub  
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Futurologist 
Dr James Bellini, said:

The home is emerging as a digital 
play-pen. The backbone of the 
digital world of tomorrow will be 
entertainment and fun – whether 
traditional or yet undiscovered 
passions.

Electricity has enabled the digital age to move 
at lightning speed, and perhaps its greatest gift 
is time, as hours and even days are cut from 
everyday tasks.

The growing reward of free time will rebalance our 
days, liberating people to pursue non work-related 
interests.

The coming decade will also see the close of 
the digital divide as the Baby Boomer generation 
moves into retirement, the “Silver Surfer” will 
become a defining phenomenon of the 2020s as 
Boomers re-claim the digital landscape.

“Active ageing” will drive our older population 
with the rise of the connected pensioner and 
multigenerational living. We are moving into 
an age of highly personalised connections with 
people, and the world around us.

In this emerging environment we will see value in 
more permanent things such as the locality and 
spaces around us, but above all – the ‘home’ as 
a brand – the place that defines who we are and 
how we live our lives.

The home will become our digital workplace, 
connected learning resource and fun palace, made 
possible by energy – a force driving even the 
simplest everyday tasks.

Chapter 1

The rise of the home as an 
entertainment hub  
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Chapter 2

Boomerangs and breadwinners  
The multigenerational 
face of UK living

Welcome to the household of the future, where 
Silver Surfers are just as tech-savvy as their 
grandkids and returning children (so-called 
“boomerangs”) are helping to share the load 
when it comes to daily chores. 

Our research shows that now one 
in ten of us live with “boomerangs” 
and nearly the same number of 
adults live with their parents. 

Sharing the load has never been easier with 
grandparents and boomerangs helping out with 
everything from childcare to chores – freeing 
up time to pursue passions whatever the size 
of our household. Even more revealing is the 
rise of smaller households, and how energy will 
potentially help shape regional differences in the 
physical home of the future. 

1  	� 60% of households contain just one 
or two people. 

3  	� Homes in the North East are more likely to 
have just two dwellers (48%) compared to 
20% having three people living in the home. 
London has the greatest number of one-
person households at 20%.

2  	� Dynamics in the modern home are 
shifting, with one in ten (10%) adults 
living with their parents, or their partners’ 
parents, and nearly one in ten (8%) have 
adult children living with them.

20%3 people 

48%2 people households

20%1 person

43%

1 person 
households

17%

North East

London
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91%

/
over 65s
live alone 
or with 
their 
partner

7  	� With 91% of over 65s living alone or with 
their partner, our ageing society is driving 
us to look to technology to help support 
independent living – as with the rise in 
single person households across all ages.

6  	� As more and more grandparents get 
tech-savvy, it seems the rise of the “Silver 
Skyper” is taking place in our homes with 
27% of passionate Skype users being over 
55, potentially marking the death of the 
digital divide.

5  	� Of those who said they have boomerangs 
living with them, 26% said they 
helped with cleaning and vacuuming 
followed by cooking, appliance or 
device maintenance, laundry, grocery 
shopping, childcare, ironing, but 33% said 
boomerangs did no household chores.

12%grocery
shopping

16%appliance 
maintenance

13%laundry

23%cooking

26%cleaning & vaccuming

9%childcare

8%ironing

49% have more time to relax

4  	� But despite parental grumbles, it’s not all 
bad news. In fact, 67% of adult children 
contribute to household tasks with 49% 
of “boomerang” households saying they 
have more time to relax as a result of 
having adult children at home.

67% contribute to household tasks

Chapter 2

Boomerangs and breadwinners  

18-24 24-34 34-44 44-54 55+p
as
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Chapter 2

Boomerangs and breadwinners  

Futurologist 
Dr James Bellini, said:

While demographic trends clearly 
point to a future of singleton living, 
the emergence of multigenerational 
extended families is also on the rise.

As a result, we might well see the birth of a new 
‘sharing’ family culture where different tasks are 
taken up by ‘boomerang’ family returnees, creating 
a low pressure environment for older household 
members.

Changing family and home dynamics are also 
impacting the way we interact with energy and 
technology. Our current reliance on energy-
powered smart technology shows no signs of 
abating in an interconnected world.

And with the success of new devices and 
appliances now judged on how far into that world 
they reach, the need for a reliable, sustainable 
energy ecosystem is set to grow. This should come 
as no surprise; after all, the core characteristic of 
the young ‘digital native’ generation is its belief in 
sharing and collaboration.
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1  	� 23% of Britons say the humble kettle 
is their favourite appliance before the 
washing machine, fridge freezer, coffee 
machine and dishwasher.  

3  	 �70% of Britons say that the kettle is 
among the top five devices they use in 
the morning. 

10%coffee
machine

23%kettle

18%washing machine

15%fridge freezer

10%dishwasher

Chapter 3

The Great British Kettle 
Why the kettle remains 
“king of the kitchen”

From talking fridges to waterless washing 
machines, electricity has enabled a whole host 
of smart technologies to shape our home lives. 

So it may come as a surprise 
that the kettle has emerged as 
the nation’s favourite energy-
driven appliance, ahead of more 
technologically sophisticated 
home staples like the washing 
machine and fridge-freezer.

However, it’s no shock that it’s the residents of 
Yorkshire who are most passionate about their 
kettle out of all appliances in the home. Yet 
people in the North East and South East most 
love waking up to a brew first thing.

2  	� 26% say the kettle is “an essential” when 
working from home after laptop, smart 
phone and Wi-Fi. This beats the tablet 
and amazingly, access to office files – 
not to mention the toaster (4%) and the 
microwave (5%).

Tablet

17
%

W
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o

m
e 

es
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Kettle

2
6

%

Laptop

8
2

%

Smart
phone

4
2

%

Wi-Fi

59
%

Office
files

18
%

70%
of Britons 
say that 
the kettle 
is among 
their top 
five morning 
devices
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Kettle

Music

Friends & 
relatives

Cooking 
& Baking

12%
11%9%

7%

Connecting to 
the web

26%
Watching
TV

22%

5  �	� Unsurprisingly, Yorkshire 
emerges as the region 
which loves a brew the 
most with 29% choosing 
the kettle as their favourite 
household appliance. Wales, 
the South West, the North 
West and Scotland round off 
the top five. 

7  	� Of the best things electricity enables the 
kettle comes fifth (9%) after connecting 
to the web, watching TV, communicating 
with distant friends and relatives and 
cooking and baking, but beats listening 
to music.
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Top 5 tea hubs

4  	� Of those who identified the 
kettle as one of their top 
five morning appliances 
or devices, Yorkshire, the 
South West, the North 
West and the East Midlands 
ranked the kettle as the 
first thing they switched on 
in the morning.

6  	� One in five (20%) of all Britons 
say the kettle is the first electric 
appliance or device they turn to 
in the morning – rising to almost 
one in four (24%) in Yorkshire.

34%Yorkshire

30%East Midlands

32%South West

31%North West

Chapter 3

The Great British Kettle 
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Touch screen

Wi-Fi 
enabled

VS

Monitor 
& control 
with your 

smartphone

Timer 
function

Checks the 
shopping list

smart 
fridge kettle

Makes a 
great cuppa

23% of 
Britons say the kettle is 
their favourite appliance

Futurologist 
Dr James Bellini, said:

It is not surprising the humble kettle still reigns 
supreme. Many clues to the possible shape of 
things to come actually lie in our past. As the 
boundaries between work and personal life 
become increasingly blurred, the home will take 
on a dual role as workplace and haven. Amidst 
all the digital marvels of the 2020s household, 
from molecular cookers to waterless washing 
machines, the appeal of a warming brew will 
remain undimmed.

Chapter 3

The Great British Kettle 
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57% 56%

4  	� 57% of the nation now considers cooking 
a pleasure rather than a chore, with men 
enjoying it marginally more at 57% versus 
women at 56%.

Chapter 4

Kitchen 2.0 
As the lines between chores, work and 
leisure blur, a digital revolution 
is taking place in the kitchen

1  	� Two thirds of the nation (67%) are 
taking part in a digital revolution in the 
kitchen as they abandon the traditional 
cookbook for digital recipes, with 5% 
already exclusively digital today.

2  	� Of these cooking converts, �16% of 
	� 18-24 year olds have thrown out the 

books all together and are 100% digital in 
their culinary adventures.

3  	� The kitchen contains more electrical 
devices and appliances than any other 
room in the house (seven on average, 
compared to five in the living room and 
three in the bedroom).

67%use of digital recipes

5 	� Two thirds of those who do consider 
cooking a pleasure would take it a step 
further and describe it as a personal 
passion (38% of all respondents). The 
research also revealed that cooking 
as a passion beats baking (26%), 
photography (22%), and DIY (19%).

NE  40%

Yorkshire  38%

London 44%
Wales  43%

NW  37%

6  	� Londoners are the most passionate 
about cooking, with the Welsh turning 
up the heat and coming a close second 
and the North East third. Yorkshire 
comes in fourth place with the North 
West trailing in fifth.

7Kitchen

5Living room

3Bedroom

While TV programmes like Masterchef continue 
to power our passion for cooking, a digital 
revolution is taking place in the kitchen. They 
are being transformed into wireless hubs by 
cutting-edge technology from smart fridges to 
worktops that turn into cookers at the touch of 
a button. 
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Futurologist 
Dr James Bellini, said:

By the mid-2020s many British 
homes will be ‘smart’, with 
appliances and devices managed
by an inter-connected grid operating 
wirelessly through intelligent digital 
ecosystems, in turn connected to a 
worldwide ‘internet of things’.

The kitchen will become a new powerhouse 
of domesticity. Next generation ovens will 
enable high-tech culinary alchemy, where food 
preparation will be geared towards creating the 
most nutritious, diet-friendly meals. Some kitchen 
worktops are already integrating screens carrying 
recipes and ingredient advice. Hologram tutors 
will be on hand for cookery lessons. And wireless, 
clean electricity will power it all – with no more 
messy cords or wall sockets.

Chapter 4

Kitchen 2.0 
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Chapter 5

Say goodbye to Sunday lunch and 
hello to digital dinners   
Britons are now gathering on a Saturday night to eat 
together rather than during the traditional Sunday lunch

2  	 �67% of us eat or drink in front of the telly 
– and with live interaction driving the 
popularity of TV programmes such as the 
X Factor, it seems we can’t get enough 
of sitting in front of the box eating or 
snacking as events unfold before our 
eyes.

3  	� Even though some think that the 
television stops us communicating, in 
fact more than half of us (57%) prefer 
watching TV and chatting with company 
face-to-face. Generation Y (18-24 year-
olds) are the most likely to text friends, 
but surprisingly over 65s like to share 
their favourite show with a friend with 
42% of them admitting to calling a pal at 
the same time.

1  	� Today people prefer to eat with each other 
on a weekday rather than the weekend, 
despite fears that traditional get-togethers 
round the dinner table are in decline. 
Of those who ever eat together (66%), 
80% eat with their friends and family on 
a weekday evening, 67% on a Saturday 
evening and only 58% on a Sunday night.

56%communicate with texts
(Generation Y, 18-24)

42%phone calls
(Over 65s)
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Weekday 
evening

Saturday 
evening

Sunday 
evening

8
0

%

58
%

6
7%

Throughout the ages electricity has 
powered shifts in our daily routines. 

During the industrial revolution, lunch was the 
mainstay meal. And the 1970s saw the rise of the 
microwave dinner. However, most of us upheld 
the traditional roast on a Sunday – until now. 
Today families and friends prefer to eat together 
on weekdays and Saturday evenings – often 
around our energy powered gadgets.

57%
love 
chatting
face to 
face

while 
watching 
TV
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vsgo out socialising stay in and watch TV67% 71%

6  	 �As a nation we are more likely to stay in 
and watch our favourite shows on the 
box with friends or family on a Saturday 
night than go out socialising, indicating 
a longer-term trend towards the home 
as an entertainment hub.

5  	 �When asked people in Yorkshire are the 
most likely to say that watching TV is 
the best thing energy enables them to 
do (27%), with the Welsh the least likely 
(19%). 

7  	� In comparison Londoners think 
connecting to the web (31%) is the best 
thing that energy enables us to do, and 
those in the East Midlands most love 
communicating with distant friends and 
family (17%).

4  	 �Of the top five electricity-powered 
passions, watching TV is a firm 
favourite, with listening to music, 
watching films and cooking 
following closely behind. 
Interestingly, more people 
prefer to online shop than 
use social networks. 

59%watching TV

22%photography 
news/ online media

27%reading eBooks
social networking

38%cooking

55%listening to music

19%DIY

25%social 
messaging

26%baking

47%watching films

32%online shopping

27%

19%

Chapter 5

Say goodbye to Sunday lunch and 
hello to digital dinners  
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Futurologist 
Dr James Bellini, said:

By the mid-2020s traditional 
mealtimes will have shifted across 
the week to suit our needs, while 
digitally-powered experiences will 
drive deeper connections with our 
families.         

We know that in the not-too distant future, with 
entire walls potentially becoming interactive 
screens, our routines will be reworked around 
our individual electricity-powered passions.

However, worries that the digital revolution 
will destroy family life will prove unfounded. 
Although Britain is increasingly a live-alone 
culture – by 2033 one in five households will 
be single-person (in London this is already the
case) – online technologies are creating the 
‘networked family’, where smartphone devices 
and the rise of event TV and shared internet 
experiences are enabling new forms of family 
connectedness.

Chapter 5

Say goodbye to Sunday lunch and 
hello to digital dinners  
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As energy has helped evolve our 
homes over time, so each room has 
become charged with electricity-
powered devices suited to our 
individual needs.  

Our research reveals that across the nation 
electricity is powering our daily routines. Hair 
grooming gadgets power mornings in the North 
West while just over the border people in Yorkshire 
wake up to the radio. 

Chapter 6

TVs, tablets, but above all things, tea  
How energy is powering 
the routine revolution

Morning routines 

1 	� 70% of us say the kettle is among the 
top five devices that helps them get 
out of the house in the morning – well 
ahead of the shower. In third place is 
the smartphone followed by the TV and 
laptops/tablets.

70%kettle

48%smartphone

45%TV

44%laptops/tablets

58%shower

2 	 �Breakfast at home is becoming a thing of 
the past with less than half of all 18-44s 
grabbing breakfast in the house in the 
morning compared to 61% of those aged 
45 or more and 67% of all those aged 55 
or more (peaking at 73% of over 65s).

18-44 45-55 55-65 65+
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Our morning routines set us up for the day and 
electricity has enabled us to use our favourite 
morning devices anywhere we are in the home 
-  helping us to power up whatever our personal 
tastes.  
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6 	� Of those using the 
radio in the morning, 
in the East Midlands 
38% of people switch 
on their radios first 
followed by 35% in 
the North West - 
compared to just 20% 
in the West Midlands.

3 	� Scotland and the South East 
scrub up the best, with the most 
respondents (64%) choosing the 
shower as one of the top five 
appliances they turn to to get 
moving in the morning.

7 	� More than half of Welsh (51%)
people put the PC, laptop or 
tablet among their top five in 
morning devices - the highest 
in the country and compared 
to only 34% in the South West.

4 	� In Yorkshire tea is total with 
34% turning to their kettles first 
thing to power their days.

8 	� Of those using a TV in 
the morning - one in four 
Londoners will switch on their 
TVs (28%) first compared to 
only 10% of the North West. 

5 	 �People in the North West are the 
most likely to reach for the hair 
dryer first (as one of the first five 
morning devices) (23%) – while 
those in the North East are most 
likely to use hair straighteners in 
the morning (17%). 20%West Midlands

38%East Midlands

35%North West

10%North 
West

28%London

51%Wales

34%South West

Morning routines 

Chapter 6

TVs, tablets, but above all things, tea  

23%hair dryerNW

17%straightenersNE

64%Scotland & South East

34%Yorkshire
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Weekly routines 

1  	� A notable shifting dynamic revealed 
by the research is that Britons now 
don’t necessarily live for the weekend, 
often preferring to power their 
passions on weekday evenings. 

	� 54% of home chefs cook up a storm, 
64% of home learners get studying 
and 61% of thumb warriors switch on 
their consoles on weekday nights, 
compared with 42%, 38% and 41% on 
a Saturday evening.

2  	� While the television is our favourite 
electricity-powered passion, when it 
comes to the number of devices we own, 
laptops, PCs and tablets pip it to the post.

3  	� People are spending less time on 
chores than 10 years ago and 55% say 
that technology is freeing up more 
time for their passions.

Chapter 6

TVs, tablets, but above all things, tea  

96%PC / laptop / tablet

89%TV

As energy frees up more time for us to 
pursue our passions, so our weekly routines 
are becoming more fluid. Weekday

evenings
Saturday
evenings

cooking

studying

gaming

54% 42%

64% 38%

61% 41%

49%games console

19%keyboard / piano /
exercise machine
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Futurologist 
Dr James Bellini, said:

In the future digital technologies will 
inject our homes with an ‘always-on, 
anywhere and everywhere’ vibrancy.  

This will have the effect of lengthening the day, 
with evenings becoming an increasingly important 
activity-filled time zone. Our homes will become 
connected hubs as we use more devices, boost 
our connectivity and engage online in new ways. 
What has become familiar to us in our daily 
routines will change as mobile technology and 
smart devices and appliances create a more fluid 
household environment where hidden spaces like 
loft basements become new entertainment hubs. 
As a result we will increasingly turn to energy to 
activate routines powered by connectivity.

This research points to a home of the future where 
we have more time to pursue our passions, more 
flexibility to engage in home-working lifestyles 
and more digital freedom to connect with our 
friends and families than ever before. This time-
rich, ultra-flexible digital future will become ever 
more apparent.

Chapter 6

TVs, tablets, but above all things, tea  
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